




























Cell Wireless, including your name, address, phone numbers & email addresses remain the 
property of Cell Wireless. You agree to the usage of this data, without any extra 
compensation in any form. 
 
Is abusive this posted irresponsibility and this irreversible appropriation of the data-
processing data of associated and their later uses. 

Article 38. Law n° 78-17 of January 6, 1978 relating to data processing, the files and 
freedoms: nobody has the right to be opposed, for legitimate reasons, so that data in personal 
matter relating to it are the subject of a treatment. 
He has the right to be opposed, without expenses, so that the data relating to it are used at 
ends of prospection, in particular commercial, by the current person in charge for the 
treatment or that of a secondary treatment. 

When an Associate has a discrepancy or grievance with Cell Wireless: 
The Associate must first lodge their complaint to Cell Wireless via our online ticketing 
system.Once the Associate receives their response, and if they are not satisfied with the 
outcome, they may further escalate the ticket to a higher level of support. If by second level 
support, you are still not satisfied with the result/outcome, you may lodge your complaint 
for review by company management or senior company operators for a final decision. Once 
a final decision has been made,it is final, only management or board members are able to 
have the decision reversed, and that can only be done under reviewed circumstances.  
 
Abusive is an internal parody of justice, a jurisdiction of arbitration not - covered by 
legal provisions and which passes exclusively by an alternative mode of payment of the 
litigations. 
 
In many countries, there are Government run regulatory Authorities, these Authorities may 
be of an Ombudsman or Consumer relations, as standard procedures they will request that 
you first follow your complaint with the company according to the standard policies and 
procedures, when you signed up for services with Cell Wireless. 
 
With the difference close which I consider not to have had the services of Cell Wireless, 
for which I was registered. 
 
Conclusion: POLICIES AND PROCEDURES is a list of abusive clauses which are 
repeated in various forms and contradict themselves. Such a display of protection can 
come only from one company whose practices are suspect or enfreignent legality. 

I specify that the sales engineering of P.L. do not consist in making read Policies and 
Procedures before obtaining a decision of its future customer, who with his reading, could 
be wary. In the event of refusal, the reading would be useless and in case of agreement, the 
reading is nothing any more but one formality. Difficult to move back when one said yes in 
front of a senior salesman.  

Personally I do not remember to have really read this text, more especially as it can be 
presented in English, therefore almost illegible for somebody who does not have a command 
of this language very well and whom the translation carried out by software must be 
completely altered to take its French direction. It resembles a play of riddle. This is an 
additional distortion with the code of consumption.  

 

 

 



I carry felt sorry for against the associates P.L. and S.K. as an independent 
salesmens acting on the ground and the French law: 

- For the facts of having induce me in error with misleading publicity in order to carry 
out a plan of business which is not equitable, to sell myself this product in the state 
would expose me to justified complaints. 

       -    Not to have respected the code of the direct sale. 
Here is the red typography of law articles which were not respected: 

 
The law requires that a written contract be given to the customer at the time of the conclusion of the 
sale and envisages a certain number of mentions obligatorily having to appear on the purchase 
order hardly of nullity of the sale. It is advisable to the salesman to be vigilant at the time of the 
establishment of the purchase order (filled without any erasure), the more so as non-observance, the 
salesman and the company are liable to penal sanctions being able to go up to 1 year of prison 
and/or 25.000 frank of fine. The mentions obligatorily having to appear on the purchase order are as 
follows: 
The name of the salesman, and his address in the particular case of a purchaser retailer. The name 
and the address of the supplier (i.e. the company of Direct Sale who markets the products). The 
address of the place of signature contract: this mention is essential in order to determine if the sale 
took place indeed well within the framework of a door-to-door sales. Generally it will be about the 
address of the customer, but that can also be its place of work or the residence of a friend having 
invited it to a meeting of sale. The designation of the products: this one must be sufficiently precise 
to make it possible to determine the nature and the characteristics of the goods or services marketed. 
Besides the salesman may find it beneficial any to fill this heading correctly in order to avoid any 
dispute with his customer during the delivery. The conditions for implementation must be related to 
the contract, in particular being the conditions relating to the delivery, the delivery period of the 
goods or execution of the service. The price to be paid: the purchase order must comprise the total 
price to pay and the modes of payment. When the sale is carried out with credit, a preliminary offer 
of credit must be given to the customer. In this case, the purchase order must include the interest rate 
and indicate the total cost of the instalment purchase even if a distinct offer of credit is signed by the 
customer. Finally the contract must point out the faculty of renunciation and reproduce completely 
the text of the articles L.121-23, L.121-24, L.121-25, L.121-26 of the Code of consumption. Import 
duties. The material of formation, the case of demonstration, the tools of sale and very import duty 
cannot involve a profit for another member of the network. 

 
-  To have sold shops to me who do not have a statute defined in the procedure of 
inscription in Cell Wireless, procedure itself not proposing it. Moreover, the telephone 
credit, of these additional shops, volatilized. 

- For complicity to rob my phone credit, independent salesmen being supposed to know 
the company which they represent. 

- To have me publicity the purchase of factitious products, not functioning. 

-To have me publicity the purchase of relatively functioning product, but under 
unacceptable commercial conditions and without preventing economic reality or 
relative operation of these products. 

- For abuse weakness, the company being unknown on the market; it is not listed either 
on the sites specialized in referencing of professional company IP operator. (article L 
223-15-2) 

- For the tariff absence of economy, to adhere to the company does not make be given 
advantageous tariff immediately, which is not known as. 

- For disguised pyramidal recruitment. 

P.L. did not want to let me test all the products before buying them; undoubtedly was it 
afraid that I realize trickery. It said to me: you waste your time, finds purchasers rather!  



However two things make it possible to consider Cell Wireless like a disguised pyramidal 
company: 

1 The products are more one pretext with recruitment that functional consumer goods or 
even sightly. 

2 The plan of remuneration is pyramidal; it wants to be very sightly, at the point to be 
unrealistic. Cell Wireless aim at an opportunist market, that of credulity and to any ambition 
of serious operator. As for the companies, it is improbable that they entrust their destinies to 
an opportunist company also not very professional, when they have the choice with 
recognized and reliable companies. 

Art. L. 122-6 : Are prohibited:  
The fact of proposing with a person to collect adhesions or to be registered on a list 
while making him hope for financial profits resulting from a geometric progression of 
the number of recruited or registered people. 
 
However the drawing of pyramids of profit is clearly present in the advertising medium 
of the associates.  
All is exploited ambiguity but the pyramidal system is the objective screen of the sold 
concept and not the service. 
As for T. R., it looked at me right in the eyes while saying to me:  you can become 
  billionaire. 
Only that. 

 

To circumvent the obstacles drawn up by the law, certain promoters of pyramidal 
systems disguise their offer under a more elaborate presentation. They propose a line of 
goods and hide behind a commercial organization intended theoretically to sell these 
products with the public.  
The products are generally easy to produce or sub-contract, they do not profit from any 
known mark of the public and they are, either without any originality but at prices not 
very competitive, or very unusual what makes their commercial value difficult to 
appreciate.  
The sale of these products is thus obtained almost exclusively from the members and 
their close relations thanks to the attraction exerted by the system.  
But in parallel, as in any simple pyramidal system, the new member must carry out an 
important initial capital outlay in the form of import duties, of expenses of formation, 
purchases of materials of sale, products of demonstration and, in addition, it is 
encouraged to constitute a stock of products without guarantee of repurchase none.  
Thus, in this disguised pyramidal system, the promoter carries out the essential share of 
his profits thanks to the recruitment of new members and their expenditure.  
These promoters are of course very skilful in the control of their meetings of 
recruitment. They create a cordial atmosphere and a contagious enthusiasm which, 
added to the pressure of the group and the promises of profits, involve the avid people 
not to lose a good occasion.  

In conclusion, in a disguised pyramidal system  
The promoter benefits from the initial capital outlay of the new members as of their 
entry, then once they are members, of the sale of services exclusively reserved to the 
members and of the sale of products little known of the public.  

 

http://en.wikipedia.org/wiki/Pyramid_scheme 

 



 

 

Commercial documents  
 

 

WEB SITE CELL WIRELESS INSCRIPTION 
ELECTRONIC OPTION: 
 

- None of these ten options propose the cumulative purchase 
several shops/Web site 

 

-It is not possible to notch more than one box: 
 

 

 

 

 

Tariffs extracts from the site of S.K. Up to 33% of 
commission by cumulating seven shops! 
 

Tarifs Licences et Packs 

    Packs qui donnent droit à 100% des commissions...  



   

 
1 BOUTIQUE 

309 $ US (290€) 
Commission 8,33 % 

• 200$ de crédit de communication.  
• 59$ Licence Cell Wireless à vie.  

• 50$ d’hébergement de votre site pour 365 jours.  

 

3 BOUTIQUES 
927 $ US (870€) 

Commission 16,66 % 

• 600 $ de crédit de communication.  
• 177$ Licence Cell Wireless à vie.  

• 150$ d’hébergement de votre site pour 365 jours.  

 
 7 BOUTIQUES   

2163 $ US (2030€) 
Commission 33,33% 

• 1400 $ de crédit de communication.  
• 413$ Licence Cell Wireless à vie.  

• 350$ d’hébergement de votre site pour 365 jours. 

 

 

+ Le V300  

MILLENIUM ASSOCIATE 

698 $ US (549€) 

Commission 8,33% (sur les communication ET les téléphones vendus)  

• Mobile Wi-Fi V3000 + Frais d’expédition  
• 200$ de crédit de communication.  
• 59$ Licence Cell Wireless à vie.  

• 50$ d’hébergement de votre site pour 365 jours.  
• L'envoi d'appel depuis son site web.  
• L'envoi d'appel depuis son bureau.  

• Système SMS/ WAP - GPRS.  
• Bouton "Call Me " (pour la prospection des clients)  

• Accès modérateur en visioconférences.  
• Site web personnel.  

• Carte de débit ATM. 



 Packs qui donnent droit à 80% des commissions... 

 
   

209 $ US  
Commission 80% des 8,33% (soit 6,6% )  

• 100 $ de crédit de communication.  
• 59$ Licence Cell Wireless à vie.  

• 50$ d’hébergement de votre site pour 365 jours. 

           Packs qui donnent droit à 60% des commissions... 

 
159 $ US  

Commission 60% des 8,33% (soit 5 %) 

• 50 $ de crédit de communication.  
• 59$ Licence Cell Wireless à vie.  

• 50$ d’hébergement de votre site pour 365 jours. 

 

 

Capture screen of the Powerpoint of P. L. proposing seven 
shops acquisition under the first Cell Wireless logo: 
 



 

 

Conclusion: 
  
The only market aimed by Cell Wireless is that of opportunism and credulity. 
Not having solid infrastructures, Cell Wireless tries to parasitize the other operators with a 
foreseeable rate of failure, why the other operators would tolerate they an unfair competition on 
their clean compounds? 
Skype circumvented the problem with the call transfer or even an alliance with FON but that 
supposes to have a main operator. Consequently, these alternate operators seem doubled blooms. 
Who wants to walk with three telephones in the pocket? 
However the ISPs sell their own Wifi/VoIP solution and the market is announced increasingly 
competing. 
To sell a bottom-of-the-range and bodge product, Cell Wireless associates do not have other 
alternatives; they present it like a revolutionary product by repeating the same stereotyped speech. 
But with this play they position behind the red line of the sale code. 
One wishes them good luck with the swindlers country. 
 
 


